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DT enablers and CE retailers the main beneficiaries of the rise in Smart Working 

Covid-19 pandemic brought back Home at the centre of living experiences, with 
people concentrating their activities within their domestic walls (willingly or by 
government imposition). All of a sudden, homes have therefore become for 
instance the new office/school, with Covid-19 rapidly accelerating the switch to 
working/learning from home mode, as well as the new bar/restaurant, with an 
acceleration in the penetration of home delivery and renaissance in food 
preparation-related products. The mass distribution of an effective vaccine, 
probably taking place in 2H21, is expected to normalise again some consumption 
patterns but given the presence of structural trends we tend to classify it as a 
shift to a New Normal. We therefore investigated the potential impacts (either 
temporary or structural) of this trend, with: i) Digital Transformation enablers 
such as Tinexta (O), Digital Value (O), SeSa (O), Alkemy (O) and Reply (N) seen as 
structural beneficiaries of growing recourse to Smart Working; ii) CE retailers such 
as Unieuro (O), Esprinet (O) and De’ Longhi (N) enjoying a material short-term 
boost to earnings’ momentum from the surge in demand for grey goods and SDA, 
and iii) foodservice operators such as Marr (N) facing unprecedented challenges 
and updating their strategies to succeed in a scenario where boundaries between 
out-of-home and at-home will get thinner.  

Italian Mid Cap multiples: trading c.13% above through-the-cycle average  

Over the past month, the Italian Mid Cap index posted a 18% increase, in line with 
EU clusters. The 1YR FWD PE multiple for Italian Mid Caps (under MB’s coverage) 
stood at 16.2x. Ex-financials, the multiple stood at 17.7x, slightly below peak 
levels observed in 2017. In both cases, the cluster now trades c.13% above its 
through-the-cycle average (14.4x and 15.2x, respectively), but still stands at a -
6% discount vs European Mid Caps, above the historical discount of c.3%. It is 
interesting to note how the spread between Mid and Large Cap valuation (c.-6%) 
remains well below the level seen in 2006-07 (11.6% premium for Mid/Small Caps). 
This compares with the historical average premium in the mid-single-digit area. 
Over the previous month, Autogrill was the best relative performer in the cluster, 
up 69%, on increased confidence in a fairly rapid recovery of traffic volumes now 
that vaccines seem to become available soon. Among the worst performers, De’ 
Longhi was down 7% in the month, as rotation towards stocks exposed to out-of-
home consumption triggered some profit taking on the name. This month, we 
initiated coverage on Sicit Group (O) and Franchi Umberto Marmi (O), with 
Mediobanca Mid Cap coverage now exceeding 70 stocks. 

Stock for the month: Sicit Group (O, TP €14.0) 

Sicit is a leading player in the circular economy, which transforms residues from 
the leather tanning industry into high-value-added products including 
biostimulants for the AG industry and retarders for the plaster sector. Company’s 
strategy focuses on organic growth development, including the expansion of 
production capacity, new product development, and international expansion. This 
should lead to a 10% 3-Y sales CAGR, driven by the biostimulants business, which 
should more than offset the short-term weakness in the plaster market. Growing 
selling volumes coupled with cost efficiencies should drive margin expansion, as 
we project net profit to grow at a 16% CAGR over the same period. The stock 
trades at 13x PE, a level that looks undemanding and leaves compelling upside 
compared to our target price. We believe that Sicit may be an outperformer in 
the Italian Mid-Small Caps space on the back of: 1) its completely circular and 
sustainable business model, 2) its exposure to the resilient biostimulants market 
and 3) its unlevered balance sheet, which may provide ample flexibility to finance 
both organic growth projects and M&A. 
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THE RISE OF A NEW C(HOME)FORT ZONE 
The first wave of the Covid-19 outbreak brought back Home at the centre of living experiences, 
with people concentrating their activities within their domestic walls (either willingly or by 
government imposition). All of a sudden, homes have therefore become: 1) the new office/school, 
with the Covid-19 crisis rapidly accelerating the switch to working/learning from home; and 2) the 
new bar/restaurant, with an acceleration in the penetration of home delivery and renaissance in 
food preparation-related products. The mass distribution of an effective vaccine, probably taking 
place in 2H21, is expected to normalise again some consumption patterns but given the presence 
of structural trends we tend to classify it as a shift to a New Normal. We therefore investigated 
the potential impacts (either temporary or structural) of this trend, with: i) Digital Transformation 
enablers such as Tinexta (O), Digital Value (O), SeSa (O), Alkemy (O) and Reply (N) seen as 
structural beneficiaries of growing recourse to Smart Working; ii) CE retailers such as Unieuro (O), 
Esprinet (O) and De’ Longhi (N) enjoying a material short-term boost to earnings’ momentum from 
the surge in the demand for grey goods and small domestic appliances, and iii) foodservice 
operators such as Marr (N), facing unprecedented challenges and updating their strategies to 
succeed in a scenario where boundaries between out-of-home and at-home will get thinner.  

Smart working economy accelerating the DT trend 
A rapid switch to working from home was one of the most visible impacts of Covid-19 induced first and 
second wave of lockdowns. While the penetration of Smart Working was already secularly growing 
even before Covid-19 emergency, the first wave of lockdowns triggered a sudden acceleration, even 
in countries less keen on remote working, such as Italy. According to data reported by ISTAT in June 
2020 (based on a comprehensive panel of almost 100k large corporate and Italian SMEs), the number 
of employees working from home increased by more than seven-fold during the lockdown period, 
reaching almost 10% of total employees. According to the report, 90% of large-size companies (250+ 
employees) and >70% of mid-size ones introduced or strengthened their smart working plans, with the 
growing penetration being even more visible among smaller companies, as almost 40% of small 
enterprises (10-49 employees) and 20% of micro ones (3-9 employees) switched to remote working. 
Furthermore, data on the share of employees in working-from-home mode after the Spring lockdown 
was eased (at 25% of total employee base for large companies) may suggest a structurally higher 
recourse to smart working, with the second wave of the pandemic likely to strengthen this trend. 

Share of Italian companies increasing adoption of Smart Working 

 

Source: Mediobanca Securities on Istat data 
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In our view, this strong acceleration in the adoption of the smart working model winks primarily at 
two categories of operators: 

� Digital Transformation enablers, which are set to structurally benefit from a growing 
demand for system integration of digital infrastructures and connected services (such as cloud 
storage, process digitisation or cybersecurity services for instance), as well as from a 
broadening of their potential customer base to the universe of SMEs; 

� CE retailers, as the pandemic triggered a temporary surge in the demand for so-called “grey 
goods” to set up remote working stations, with employees looking to re-create comfortable 
working areas at their own homes. 

Digital Transformation jumping at the top of the agendas… 

In the emergency scenario, the State (for the PA sector) and companies of all sizes, have been forced 
to rapidly adapt their organisations, to maintain their operations notwithstanding restrictions on 
people’s mobility. This brought digital strategies at the top of management’s agendas, which resulted 
primarily in a material step-up of investments to set up suitable digital infrastructures and hardware. 
Digital Transformation enablers are therefore observing a further boost to their earnings’ momentum, 
with demand surging for: 

� Digital strategy advisory services - companies providing a comprehensive offer from the 
definition of the strategy to the implementation and maintenance of IT systems are likely to 
be among the biggest beneficiaries. Among companies well positioned to benefit from this 
trend, within our coverage we would flag SeSa (O), Reply (N) and Alkemy (O); 

� Digital/IT Infrastructures – the sudden switch to working from home triggered a surge in the 
demand for IT infrastructures to enable smart working. Among digital enablers, Digital Value 
(O) has the highest focus on setting up IT Infrastructure, especially for what concerns the 
Public Administration (accounting for 35% of DGV revenues in 1H20), with SeSa (O) also 
potentially facing a growing demand for its VAD division; 

Expected trends for IT Italian market 

€m 2020E 2021E 2022E 2023E 3Y CAGR 

Hardware 6,012 6,192 6,366 6,532 2.8% 

Software 3,746 3,820 3,862 3,890 1.3% 

Project Services 3,437 3,575 3,711 3,840 3.8% 

Management Services 6,604 7,067 7,582 8,150 7.3% 

Total IT Market (ex Cloud) 19,799 20,654 21,521 22,412 4.2% 

Cloud Computing  3,284 3,922 4,601 5,369 17.8% 
 

Source: Mediobanca Securities on Sirmi, September 2020 

� Process digitisation and ancillary services – while the set-up of a suitable IT infrastructure 
represents the first essential step for companies to operate in a full/semi-lockdown scenario, 
the rise of smart working creates the need for multiple ancillary services to ensure an 
efficient and digitally-safe operations. Cloud storage, virtual meetings and cybersecurity 
services are some clear examples of applications rapidly increasing their relevance in a 
remote working context. However, we flag that companies may also increasingly ask for 
digital solutions able to streamline and replace processes that were usually carried out 
physically. This is the case for instance of solutions to interact with customers in a fully digital 
way or to digitise processes and the exchange of documents without physical contact. Tinexta 
(O) looks well positioned to tackle this growing demand, thanks to the leadership position of 
its Digital Trust division in the field of digital identities and potential synergies with the 
recent expansion in the segment of Cybersecurity services. 
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Growth in TNXT services for customers digital onboarding  

 

Source: Tinexta 9M20 results’ presentation 
 

 
Growth in TNXT services for processes digitization 

 

Source: Mediobanca Securities 
 

Overall, Digital Transformation enablers are likely to be among the key relative winners in a 
scenario in which restrictions to people’s mobility, and the consequent switch to smart working, 
are set to remain the most effective ways to contain virus outbreak in the short-term. More 
notably, we would expect these impacts to be sustainable even in a vaccinated world, providing 
a material and recurring growth engine especially for players boasting comprehensive 
products/services offer or able to rapidly update their offer to address the evolving digital needs 
of their customers. 

… triggering pent-up demand for grey goods  

While companies and organisations’ needs to adapt their operations to a smart working model boosted 
primarily the earnings’ momentum of digital enablers, it is worth flagging that employees as well found 
themselves in the position to re-create their work stations at home. This triggered a visible surge 
primarily in the demand for so-called “grey goods” such as PCs, printers and mobile phones. According 
to Context data provided by Esprinet, demand for PCs surged 25% during 9M20 across Southern Europe. 
Data collected by Istat on retail sales show that Computer & TMT Equipment experienced a material 
boost throughout pandemic times, reporting double-digit average growth since May and being by far 
the best performing product category since the virus outbreak. 

Monthly evolution of retail sales by category (May-Sep 20) 

 

Source: Mediobanca Securities on Istat data 
 

 
Monthly trends in Computer & TMT equipment retail sales 

 

Source: Mediobanca Securities on Istat data 
 

This trend was confirmed by Unieuro’s 1H20/21 results, with grey goods’ sales increasing by 6% 
yoy and IT products up 37% yoy, helped by underlying consumption trends such as smart working 
and e-learning. It is worth noting that this result was achieved with online Grey posting +131% 
yoy, a confirmation that the Omni-channel strategy had been working effectively during the 
pandemic. Also Esprinet reported record sales in 9M20 results, driven by a boost in PCs sales (+21% 
YoY) and Smartphones (+28% YoY), which more than offset a weak trend in Advance Solutions (-
7% YoY). Furthermore, the company argued that, currently, IT vendors are facing low product 
availability, as the supply of PCs and Smartphones is lower than the high level of demand.  
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Out-of-home food consumption: time to deal with a New Normal 
The Covid-19 emergency has caused unprecedented challenges for the out-of-home consumption 
industry, with restrictions on people’s mobility and social gathering materially affecting a sector that 
proved to be extremely resilient across the past economic crises. The sector was among the most 
affected ones during the first Covid wave in Italy, with Confcommercio reporting volumes down 66% 
yoy in March and bottoming at -95% in April due to the nationwide lockdown introduced by the 
government. As expected, out-of-home consumption trends have been showing only partial signs of 
improvements since the Covid shock, with a gradual normalisation path leading to a c.-30% yoy decline 
in August-September. That said, the new sets of restrictions gradually introduced by the government 
since the beginning of October triggered a rapid deterioration in out-of-home consumption (-42% yoy 
in October), with the forced closure of bars and restaurants in the so-called “orange” and “red zones” 
not boding well for the short-term outlook of the segment.  

Trends in out-of-home food consumption (Italy, 2006-19) 

 

Source: Mediobanca Securities on Confcommercio data 
 

 
Trends in out-of-home food consumption during 2020 

 

Source: Mediobanca Securities on Confcommercio data 
 

The Covid-19 has not impacted the overall propensity to food spending, while it arguably accelerated 
the rise of new trends in the food industry, to better intercept consumers’ growing focus on the safety 
and healthiness of products, as well as on the sustainability and local-nature of their production chain. 
Below, we dig into two fast-growing trends powered by the Covid-19 emergency and related lockdown: 

� The rise of Home Delivery; 

� The Renaissance of Cooking-at-Home.  

Home delivery rapidly increasing its penetration  

As Confcommercio data show that out-of-home food consumption is still far from returning to its pre-
Covid levels, it is reasonable to argue that the sector will have to deal with a new normal, including 
new measures to ensure the safety of employees and customers, but, more notably, new consumption 
patterns. With food remaining a key and resilient spending item for Italian consumers, a rising adoption 
of “Working From Home” solutions, and growing propensity for at-home over out-of-home consumption 
are primarily accelerating the penetration of home delivery. Data collected by Nomisma-Crif show 
that the share of Italian citizens using home delivery services is steadily increasing and that this is not 
supported only by a temporary trend triggered by the Spring lockdown, as >80% of consumers expects 
to continue to use home delivery services in 2021. Increasing penetration is driving a fast surge of the 
market for home delivery services, which is seen exceeding €700m in value in Italy (from €360m in 
2018) and may exceed the €1bn threshold in 2021 (source: Osservatorio annuale sul mercato 
dell’online food delivery 2020). 
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Trend in the value of Home Delivery market in Italy (€m, 2016-21E) 

 

Source: Mediobanca Securities based on data from “Osservatorio annuale sul mercato dell’online food delivery 2020”  
 

The 2020 edition of the annual observatory on online food delivery published by JustEat showed that 
the number of restaurants offering home delivery services in Italy is on the rise (30% increase in the 
number of restaurants joining the platform YTD), with the company estimating that it had reached 
100% coverage of towns with >50k inhabitants. Furthermore, the study breaks down the top-selling 
products by home delivery, with pizza, sandwiches & hamburger, Chinese and Japanese food remaining 
at the helm of a ranking which continues to be chiefly composed by low/mid-end product categories. 
It is interesting to note that, especially during the lockdown period, the demand for home delivery of 
beverage, beer and wine had been growing more than 120% according to JustEat: a trend that, if 
confirmed, may open an additional channel for the sector. 

Top-selling food products in the Home Delivery channel 

Ranking Category 

#1 Pizza 

#2 Hamburger 

#3 Japanese Food 

#4 Chinese Food 

#5 Chicken 

#6 Ice cream & desserts 

#7 Sandwiches 

#8 Pokè 

#9 Mexican food 

#10 Greek food 
 

Source: Mediobanca Securities on JustEat data 
 

In a context in which overall consumers’ spending on food is proving to be extremely resilient, 
but rapidly switching from out-of-home to at-home consumption, food operators are trying to 
adapt their solution range. While potentially providing a welcomed support to volumes, the 
potential impact on the sales mix (and thus profitability of food operators) is still difficult to be 
assessed, as home delivery primarily involves low/mid-end products, while operators’ efforts in 
the future may focus on stimulating the demand in the channel also for premium products with 
higher price tags. This may be seen as the main challenge for the foodservice sector, not only to 
recover the volumes lost through 2020, but more notably to successfully move back to pre-Covid 
profitability levels. Marr has been able to outperform a collapsing reference market, launching 
new products for food delivery and take-away or products for hygienisation and sanification.  
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Home Cooking enjoying a lockdown-powered Renaissance 

The flip side of decreasing out-of-home consumption has been a resurgence in home cooking. A survey 
by Coop reveals that Italian consumers are overall maintaining their spending plans on food & drinks, 
as just 8% of people surveyed expect to decrease its consumption in 2021 (third most resilient spending 
item, behind health and utilities), compared to a >20% net drop in expected spending for bars and 
restaurants. The renewed popularity of the so-called “Home Experience”, coupled with higher 
available free-time for cooking and higher share of meals consumed at home, has been driving a 
substantial hike in demand for both basic food products and kitchen/domestic appliances. Such a trend 
is clearly reflected in data on retail sales collected by Istat, showing that food has sharply 
outperformed other product categories, with food products’ retail sales growing c.+3% yoy in January-
September 2020, compared to c.-6% yoy for total retail sales and 14% yoy decline posted by non-food 
products. Furthermore, the pandemic has arguably accelerated a shift in consumers’ focus to features 
such as healthiness, safety, sustainability and homemade/ domestic nature of products, with cook-at-
home allowing consumers to easily tick the majority of these boxes. 

2020 YTD trend in retail sales in Italy 

 

Source: Mediobanca Securities on Istat data 
 

 
Drivers of increasing popularity of cook-at-home  

 

Source: Mediobanca Securities on data collected by Coop 
 

The strong rebound in cooking activities has had two main beneficiaries in terms of product categories: 
i) basic food products (such as flour, milk, sugar, pasta, tomato sauce and yeast), and ii) kitchen 
appliances to support cook-at-home. As concerns the former, data collected by Nielsen show that 
“cook-at-home” products were by far the top-selling category in January-July 2020, with demand 
remaining sustained even when lockdown restrictions were lifted in May. At the same time, GFK data 
on sales of food processors during 2Q20 were impressive, with the category posting triple-digit yoy 
increases, as the renewed popularity of the “Home Experience” spurred a segment that had been 
passing through a stagnating phase in the last 3/4 years, with subdued demand and fierce competition 
on prices and promotions.  

A sharp rise in the popularity of Cook at Home phenomenon has made food retailers and producers 
of food preparation appliances one of the few winners of the Covid-19 crisis, with both benefitting 
from solid supports to their earnings’ momentum in a bumpy 2020. With an exceptional year in 
the bag, the key theme to understand is whether this trend will prove to be sustainable going 
forward also in a Covid-free future. Continued preference for home experiences, as well as 
structurally higher adoption of smart working, bodes well for the prospects of Cook-at-Home 
related industries, while the sustainability of the phenomenon in a scenario completely free of 
restrictions has yet to be tested. Following the unexpected mid-to-high-single digit growth 
observed throughout 9M20 in DLG’s Food Preparation division, we forecast a normalisation to 
occur in 2021 (c.-4% organic decline), with divisional sales seen close to 2019 pre-Covid level. 
However, we note that the recent acquisition of Capital Brands by De’ Longhi (personal blending), 
confirms the group’s commitment to Food Preparation, with the segment seen remaining a 
structural contributor to the group’s growth even in a post-Covid scenario. 
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ITALIAN MID CAP MULTIPLES: TRADING AT 6% DISCOUNT 
TO LARGE CAPS 
Over the past month, the Italian Mid Cap index posted a 18% increase, performing in line with the 
Large Cap index and the EU cluster. YTD, the index is down 8%. We note that the index now stands 
c.12% below its pre-covid-19 level, in line with the Spanish and UK indexes, while lagging behind 
Germany (-1%) and France (-7%). 

YTD performance of MB Mid & Small Caps vs Large Caps 

 

Source: Mediobanca Securities, Thomson Reuters Datastream 
 

 Historical 1YFWD PE of Mid & Small Caps vs Large Caps 

 

Source: Mediobanca Securities, Thomson Reuters Datastream 
 

Looking at the valuation based on consensus numbers, the 1YR FWD PE multiple for Italian Mid Caps 
(under MB’s coverage) stood at 16.2x. Ex-financials, the multiple stood at 17.7x. The current valuation 
compares to a through-the-cycle average of 14.4x for the whole cluster and 15.2x ex-financials. If we 
look at the European picture, the Italian Mid Cap cluster trades at 6% discount vs the European average 
and this compares to the historical discount of c.3%. Compared to Large Caps, the Mid Cap cluster is 
now trading at a 6% discount. This compares with a historical average premium in the mid-single-digit 
area. We note that Mediobanca EPS estimates are currently c.7% below consensus on FY21 numbers.  
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Premium/ 
(Discount) 7.5% 9.7% 2.5% 10.1% 1.6% 5.7% 13.7% 19.7% 10.9% 3.8% 0.6% 4.6% 0.7% -3.7% -5.7% 6.2%   

Large Caps** 12.2x 12.5x 8.5x 11.5x 10.3x 8.7x 9.2x 11.4x 13.8x 15.2x 12.7x 13.6x 11.1x 10.2x 14.5x 11.5x -20.4% 

Premium/ 
(Discount)** 31.9% 30.4% 28.4% 9.5% 25.4% 31.9% 18.4% 30.0% 15.8% 12.0% 22.0% 25.5% 41.7% 39.7% 12.0% 25.9%   

Mid & Small ex-fin. 16.8x 17.1x 11.3x 12.6x 13.3x 12.2x 11.9x 16.1x 16.1x 18.0x 16.5x 18.3x 17.1x 15.7x 17.7x 15.2x -14.1% 

Large Caps ex-fin. 15.2x 15.6x 11.5x 11.4x 13.5x 12.0x 10.6x 13.1x 13.1x 17.5x 17.4x 18.3x 17.8x 16.8x 19.6x 14.6x -25.9% 

Premium/ 
(Discount) 10.5% 9.0% -1.3% 10.2% -1.9% 2.0% 12.4% 23.2% 23.2% 2.5% -5.2% 0.2% -3.6% -6.9% -9.9% 5.3%   
 

Source: Mediobanca Securities, Thomson Reuters Datastream; *prices as of 26/11/2020,**Mkt Caps Weighted 
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MOST RELEVANT NEWS ON THE CLUSTER 
We provide below a quick recap on what happened in the Italian Mid Cap space over the past month, 
with highlights of the most relevant events. 

 

WEBUILD (N) - 2021-23 OUTLOOK: TARGETING SUSTAINABLE MARGINS AND STEADY DEBT 
REDUCTION In a press release out on November 26, the company unexpectedly disclosed some 
financial targets for year-end, 2021 and 2023.The company recently finalized the capital increase in 
Astaldi and we consider these targets as a preliminary view to provide to the market the trajectory of 
combined projected figures including Astaldi contribution. As a reminder the company last year 
(September 2019) disclosed some 2021 targets for the combined entity which became outdated due 
to Covid-19 emergency.  

With regard to the press release, the company forecasts: 

� 2020: sales in the €5.7-6.0bn vs. our pro-forma estimate of €6.3bn. Pro-forma net debt in the 
€0.6-0.8bn range vs. our pro-forma estimate of €0.68bn (or €763m for Webuild alone); 

� 2021: sales in the range of €6.5bn-7.2bn vs. our pro-forma estimate of €7.5bn with an EBIT 
margin of c.5.0% (or an EBITDA margin of c.8%), in line overall with our estimate of 5.2%. Net 
debt is expected in the €500-300m range vs. our pro-forma forecast of €304m; 

� 2023: Sales in the €7.4bn-8.3bn range with an EBIT margin of c.6.0% (or an EBITDA margin 
above 8.5%) and a net debt between €300m and €40m.  

Bloomberg Consensus and our estimates have not yet officially factored in the contribution of Astaldi 
and 2023 forecasts provided by the company also include the start of the construction of the Texas 
High Speed Railway (not yet in the backlog as of today) and its related net advance payment (we 
believe 2% of the civil works’ value worth USD14bn minus start-up capex to execute the project).  

If we adjust our 2021-22 forecasts for Astaldi perimeter, sales projections are below our forecasts but 
the implied margin assumptions are overall aligned. With regard to the net debt targets, we are close 
to the high-end of the range next year but overall we do not see significant deviations if we consider 
our 2022 net debt pro-forma estimate of c.€120m.  

We consider the 2021-2023 Outlook overall consistent with our estimates, above all at the net debt 
level, the key metric for a construction capital goods. A more detailed Business Plan should be unveiled 
in the coming months to understand the main assumptions behind these numbers. 

 

SOMEC (O) - ALL NEW CRUISE SHIPS ORDERS CARRIED OUT BEFORE THE PANDEMIC HAVE BEEN 
CONFIRMED, IL SOLE 24 ORE Today the Italian daily Il Sole 24 Ore published an article with an update 
on the cruise sector. Press reported the findings of a survey presented yesterday, namely the “Italian 
cruise watch”. The key messages are the following:  

� The C-19 emergency has blocked the cruise sector for a long time. Nine ships are currently in 
operation in the world and only two ships in Italy.  

� It is estimated that 2020 could close with c.6m cruise passengers (-8o% YoY) on a global scale, 
which is the same level that was recorded before the 2000s.  

� In Italy, the cruise sector's lack of contribution to the economy in 2020 is close to one billion 
euros. In 2020, the number of passengers fell by 93.5%, reaching the levels of 1993. A full 
recovery is forecasted in 2023.  

� The outlook is positive for new ship orders. All the orders for new ships carried out before the 
pandemic, i.e. 81 up to 2022, have been confirmed.  

The messages provided looks supportive. Cruise sector has been strongly affected by the health 
emergency, but confidence is gradually improving. As highlighted in our recent upgrade note, new 
cruise ships orders have been confirmed so far. Furthermore, an incoming vaccine is a source of 
significant de-risking for sector capacity investments that should gradual return to normal. 
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ACEA (O) - CEO SAYS COMPANY WILL FOCUS ON DEVELOPMENT OF SUSTAINABLE INFRASTRUCTURES 
AND PARTICIPATION TO TENDERS On November 16, Il Corriere della Sera published an interview with 
CEO of Acea Giuseppe Gola. He says that company’s business plan is mainly focused on sustainability 
targets, including the reduction of water network losses (-11% targeted), solar PV development and 
waste management. Mr. Gola highlights that to finance its plan the company will issue green bonds or 
sustainability linked bonds and that they have created a new division that merges investor relations 
(IR) functions with sustainability targets. With regard to circular economy, CEO says that they are the 
main operator in waste management in Center Italy and that they will expand their business with the 
acquisition or development of new plants. On Acea’s gas distribution business, Mr. Gola says that in 
order to growth the company needs to participate to gas auctions, also through financial partnerships 
with local operators, although he recognize a structural delay in this process. Furthermore, CEO states 
that the company aims to growth in the water distribution business and that currently Acea invests c. 
€80 per inhabitant in water networks, vs €60 of national average and €40 in Southern Italy. He also 
says that the company could participate to water tenders also outside its geographical core business 
in Center-South Italy and that currently they are awaiting the results of the Rimini’s tender, in which 
they compete vs Hera. With regard to the Recovery Fund, the company could participate in the design, 
development and management of sustainable infrastructure, including the development of the water 
network. In this case Acea’s focus should be on the development of infrastructures in South-Center 
Italy. Finally, on sustainable mobility CEO says the company aims to install 2.2k electric vehicles (EVs) 
recharging stations, of which 2k in Rome and that through their subsidiary Umbria Energy they won an 
auction to install 45 recharging points in Terni. 

 

SALCEF (O) - INTERVIEW TO THE CEO: OUTLOOK ON THE SECTOR REMAINS SOLID; LISTING ON MTA 
NEXT STRATEGIC MILESTONE On November 16, Il Corriere della Sera reported an interview to Salcef’s 
CEO Valeriano Salciccia. Key highlights include:  

x The recent acquisition of Delta gives access to the US market, which may provide valuable 
growth opportunities for Salcef considering its size and the need for renewal of the whole 
railway infrastructure;  

x Outlook on the sector remains solid, as both the Italian network manager RFI and Deutsche 
Bahn have confirmed their investment plans, despite the outbreak of the pandemic;  

x Next strategic milestone will be the listing on the MTA stock exchange, which should be 
completed shortly. On top of this, Salcef still has €100m of firepower to carry out investments 
and M&A  

All in all, the interview provides encouraging messages on the outlook and are in line with SCF’s growth 
strategy, entailing a mix of organic development and M&A to expand its international business. 

 

PHARMANUTRA (O) - OBTAINS REGISTRATION OF SIDERAL AND CETILAR TRADEMARKS FOR THE US 
MARKET In a press release out on November 11, the company announced it has obtained the 
registration of Sideral and Cetilar trademarks for the US market. The announcement follows the 
registration of Sideral and Cetilar US patents (expiring in 2033 and 2036, respectively) obtained during 
last year, marking a further step forward for the future entry in the key US market, as the move is 
instrumental to secure an appropriate IP protection.  We welcome the piece of news, as it confirms 
management’s commitment and delivery on international expansion, a key pillar of PHN investment 
case. In light of the leading positioning achieved in Italy, we see significant room for value creation 
from growth outside the domestic market, with the potential contribution from entry into new markets 
only marginally reflected into our forecasts and valuation. We have an Outperform rating on 
Pharmanutra, with an acceleration in international expansion potentially representing a positive 
catalyst for the share price, especially in case of an entry into new key markets such as the US, 
Germany or France. 
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MEDIOBANCA MID CAP MULTIPLES 

 

 

Mediobanca Mid Cap Multiples – ex Financials (Part I) 

  EV/EBITDA Adj. PE FCF yield D/EBITDA 

  2020E 2021E 2022E 2020E 2021E 2022E 2020E 2021E 2022E 2021E 

Acea 6.6x 6.6x 6.4x 13.1x 12.4x 11.6x -7.4% 1.4% 3.7% 3.1x 

Aeffe 21.0x 11.8x 9.4x nm nm 59.5x nm -1.0% 4.7% 7.0x 

Aeroporto di Bologna nm 39.7x 11.7x nm nm 51.4x -9.0% -3.9% -7.0% 3.5x 

Alkemy 9.0x 6.4x 5.1x 28.1x 14.3x 9.8x 5.0% 3.4% 5.0% 1.9x 

Antares Vision 20.4x 18.0x 14.2x 30.5x 26.0x 21.2x 2.3% 1.7% 3.3% -0.5x 

ASTM 7.9x 5.7x 7.5x 18.0x 10.6x 24.2x 5.5% 7.5% 2.8% 2.6x 

Autogrill 27.0x 13.8x 7.7x nm nm nm -7.7% 10.5% 19.4% 9.3x 

B&C Speakers 17.0x 13.6x 8.4x 40.7x 25.9x 13.8x 6.1% 4.9% 4.9% -0.4x 

Brembo 10.0x 7.9x 6.8x 29.3x 17.9x 14.7x -1.4% 7.2% 7.6% 0.5x 

Brunello Cucinelli 36.0x 19.5x 16.8x nm nm 51.5x -0.9% 1.8% 3.2% 4.0x 

Cairo Communication 6.8x 4.1x 3.5x 10.4x 5.2x 4.5x 75.5% 74.6% 90.8% 1.8x 

CAREL 29.2x 25.0x 22.3x 52.4x 42.5x 36.8x 1.9% 1.8% 2.4% 0.4x 

Cellularline 11.5x 6.0x 4.2x 10.3x 6.9x 5.2x 8.0% 8.8% 15.7% 1.9x 

Cementir 6.3x 5.5x 4.9x 16.3x 11.9x 10.4x 9.8% 9.1% 11.0% 0.5x 

Cerved 9.2x 8.1x 7.5x 13.0x 11.4x 10.9x 5.2% 8.3% 8.6% 2.4x 

Coima Res 17.5x 17.7x 22.8x 12.9x 13.3x 20.7x 20.1% 7.5% -2.6% 10.0x 

Comer Industries 5.5x 4.5x 3.8x 12.2x 10.1x 8.8x 10.3% 10.3% 12.2% -0.1x 

Danieli 3.5x 3.7x 3.2x 12.2x 13.6x 10.9x 6.0% 2.3% 2.1% -4.4x 

De' Longhi 12.0x 10.4x 9.8x 20.1x 17.9x 17.4x 6.0% 4.8% 5.5% -0.4x 

Digital Value 6.7x 5.1x 4.0x 14.5x 12.4x 10.9x 4.2% 10.5% 10.0% -1.5x 

ENAV 10.5x 10.2x 8.5x 30.6x 23.6x 17.6x nm -8.9% 8.7% 1.7x 

ePRICE nm 3.6x nm nm nm nm nm -9.1% nm 0.2x 

ERG 9.4x 8.8x 8.4x 29.7x 25.2x 21.4x 6.5% 0.9% 3.9% 2.8x 

Esprinet 8.4x 6.7x 5.4x 13.9x 12.7x 10.8x 24.9% 17.1% 16.1% -5.7x 

Falck Renewables 12.5x 11.4x 10.3x 45.2x 34.6x 27.0x -0.1% -2.8% 3.9% 3.8x 

Ferragamo 30.2x 13.5x 11.1x nm nm 44.6x 3.1% 4.3% 5.7% 2.6x 

Fila 9.5x 7.6x 6.9x 21.1x 12.1x 10.4x 7.1% 9.2% 10.1% 3.9x 

Fincantieri 13.3x 8.3x 7.0x nm 20.9x 10.5x nm 39.8% 16.7% 5.5x 

FUM 13.1x 10.0x 8.4x 19.1x 15.0x 12.7x 3.1% 3.8% 6.1% -0.3x 

Garofalo Health Care 16.0x 10.6x 9.7x 28.5x 18.6x 17.3x 3.1% 4.9% 6.8% 1.6x 

Geox 26.1x 11.4x 9.4x nm nm nm -2.5% 32.7% 17.3% 7.9x 

Guala Closures 8.8x 7.7x 7.1x 45.0x 20.3x 16.8x 8.6% 8.1% 9.6% 3.7x 

GVS 17.4x 17.8x 18.3x 27.4x 29.1x 30.7x 1.7% 2.8% 3.2% -0.4x 

Health Italia 7.3x 5.0x 3.7x nm 70.8x 20.1x -3.3% 8.2% 11.8% 1.4x 

IGD  14.4x 13.5x 12.5x 6.6x 6.3x 5.4x 5.6% 5.4% 9.5% 10.1x 

IMA*                     

Iren 7.6x 7.5x 7.0x 12.8x 11.5x 10.4x -11.9% 0.3% 7.7% 3.5x 

Maire Tecnimont 3.4x 2.8x 2.6x 6.0x 5.7x 5.4x nm 22.2% 23.5% 0.3x 

Marr 25.8x 11.0x 9.9x nm 18.9x 16.8x 2.2% 5.0% 8.4% 1.6x 

Massimo Zanetti B.G.**                     

Mediaset 5.0x 4.4x 3.8x 19.0x 13.6x 11.4x 25.6% 10.9% 14.4% 1.3x 

Mondadori 7.4x 6.0x 5.5x 17.9x 11.0x 9.6x nm 11.2% 11.7% 1.4x 

Pharmanutra 13.5x 14.8x 13.2x 21.7x 22.8x 20.5x 5.5% 1.5% 1.9% -0.9x 

Piaggio 7.4x 5.6x 5.0x 34.0x 17.4x 13.4x 2.7% 9.9% 9.7% 1.7x 

Piovan 9.5x 8.0x 6.7x 17.0x 14.0x 12.1x 6.6% 7.1% 8.9% 0.1x 
 

Source: Mediobanca Securities, prices as of 26/11/2020 
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Mediobanca Mid Cap Multiples – ex Financials (Part II) 

  EV/EBITDA Adj. PE FCF yield D/EBITDA 

  2020E 2021E 2022E 2020E 2021E 2022E 2020E 2021E 2022E 2021E 

Prima Industrie 11.4x 7.0x 5.8x nm 19.1x 13.0x 2.4% 13.8% 9.6% 2.9x 

Rai Way 11.4x 11.5x 11.1x 24.0x 23.6x 21.6x 1.5% 0.0% 1.7% 0.8x 

RCS Mediagroup 6.4x 4.9x 3.9x 13.5x 7.7x 6.0x 19.0% 26.1% 28.1% 2.1x 

REPLY 17.1x 14.8x 13.3x 30.4x 27.0x 24.9x 3.6% 3.8% 4.2% -1.2x 

Safilo nm 19.0x 7.3x nm nm nm -23.6% -7.1% 7.9% 11.1x 

Salcef Group 6.6x 5.5x 5.0x 12.8x 11.0x 10.6x 4.2% 8.5% 10.5% -0.2x 

Saras nm 6.6x 7.7x nm nm nm nm 16.3% 1.9% 3.1x 

SeSa 10.0x 10.3x 8.9x 22.6x 23.5x 20.4x 6.1% 3.8% 6.4% -0.8x 

Sicit Group 9.2x 7.4x 6.6x 15.5x 13.4x 11.8x 0.3% 3.3% 4.4% -0.2x 

SIT 6.5x 5.4x 4.7x 10.5x 9.4x 7.1x -21.1% 7.6% 13.5% 2.2x 

Somec 9.9x 7.5x 6.4x 19.7x 15.9x 12.1x -0.3% 16.2% 16.6% 2.0x 

Technogym 19.6x 15.3x 12.3x nm 33.0x 24.6x 2.3% 3.3% 4.2% -0.5x 

Tesmec 6.7x 4.3x 3.3x nm 4.2x 2.0x 14.4% nm nm 3.7x 

Tinexta 12.0x 10.6x 9.0x 21.7x 18.3x 15.9x 6.3% 6.6% 7.4% 1.6x 

Tod's 43.2x 14.1x 13.3x nm nm nm 8.6% 1.9% 6.5% 5.9x 

Unieuro 3.4x 4.5x 4.8x 5.7x 6.0x 7.4x 20.7% 45.0% 30.0% 2.7x 

Webuild 7.2x 4.1x 3.6x 25.3x 10.2x 8.9x -1.5% 30.3% 12.4% 1.1x 
 

Source: Mediobanca Securities, prices as of 26/11/2020; *Mediobanca acts as financial advisor of IMA BidCo in the mandatory tender offer on the entirety of 

the outstanding ordinary shares of IMA”;  ** Mediobanca is involved in the voluntary offer for all of the ordinary shares of Massimo Zanetti Beverage Group 

launched by MZB Holding 

 
 

 
  

Mediobanca Mid Cap Multiples - Financials 

  Adj. P/E Core Tier 1 Ratio Loans/Deposits Solvency I ratio 
 2020E 2021E 2022E 2020E 2021E 2022E 2020E 2021E 2022E 2020E 2021E 2022E 

Anima Holding 10.1x 10.2x 9.9x na na na na na na na na na 

Banca Ifis 7.9x 6.7x 4.4x 12% 11% 11% 145% 145% 145% na na na 

Banca MPS* nm 89.6x 11.5x 9% 9% 9% na na na na na na 

Banca Pop. Sondrio 43.6x 17.9x 11.7x 16% 16% 16% 94% 91% 90% na na na 

BFF Banking Group** 8.5x 6.9x 6.3x 11% 11% 12% 169% 186% 199% na na na 

Cattolica Assicurazioni 9.2x 9.7x 9.2x na na na na na na 85% nm nm 

Credem 12.7x 11.2x 9.7x 15% 16% 16% 94% 92% 92% na na na 

Creval 9.5x 69.7x 25.6x 18% 17% 17% 54% 54% 54% na na na 

UnipolSai*** 10.1x 10.2x 9.9x na na na na na na na na na 
 

Source: Mediobanca Securities, prices as of 26/11/2020, *Mediobanca acts as financial advisor of Banca Monte dei Paschi di Siena to evaluate the strategic 

options at the disposal of the bank, **Mediobanca acts as Financial Advisor of Banca Farmafactoring in the acquisition of DEPObank. Our estimates and target 

price do not include the impact of the acquisition of Depobank;*** Mediobanca acts as Financial Advisor of Intesa Sanpaolo in the tender offer on UBI and will 

act as guarantor of the capital increase of BPER. 
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APPENDIX – MEDIOBANCA MID CAP COVERAGE 

 
 
  

Mediobanca Mid Cap coverage  ex Financials (Part I) 

 MARKET CAP (€m) RATING PRICE TP UPSIDE REF. ANALYST 

Acea 3,716 Outperform 17.45 23.50 34.7% Javier Suárez 

Aeffe 104 Neutral 0.97 1.00 2.9% Chiara Rotelli 

Aeroporto di Bologna 316 Neutral 8.74 8.50 -2.7% Nicolo Pessina 

Alkemy 37 Outperform 6.60 8.00 21.2% Isacco Brambilla 

Antares Vision 598  10.05   Alessandro Tortora 

ASTM 2,954 Outperform 21.02 27.40 30.4% Nicolo Pessina 

Autogrill 1,493 Underperform 5.87 4.80 -18.2% Nicolo Pessina 

B&C Speakers 106 Neutral 9.68 11.50 18.8% Giuseppe Grimaldi 

Brembo 3,743 Neutral 11.21 10.00 -10.8% Andrea Balloni 

Brunello Cucinelli 2,268 Neutral 33.36 26.20 -21.5% Chiara Rotelli 

Cairo Communication 170 Neutral 1.26 2.71 114.4% Fabio Pavan 

CAREL 1,816 Neutral 18.16 16.00 -11.9% Alessandro Tortora 

Cellularline 92 Neutral 4.22 5.20 23.2% Marco Vitale 

Cementir 1,133 Outperform 7.12 7.60 6.7% Alessandro Tortora 

Cerved 1,273 Neutral 6.53 8.00 22.5% Simonetta Chiriotti 

Coima Res 211 Outperform 5.86 9.00 53.6% Simonetta Chiriotti 

Comer Industries 220 Outperform 10.80 15.90 47.2% Andrea Balloni 

Danieli 951 Neutral 14.24 17.50 22.9% Alessandro Tortora 

De' Longhi 4,051 Neutral 27.10 29.70 9.6% Isacco Brambilla 

Digital Value 317 Outperform 32.00 36.00 12.5% Giuseppe Grimaldi 

ENAV 2,134 Outperform 3.94 5.20 32.0% Nicolo Pessina 

ePRICE 4 Neutral 0.09 0.53 498.9% Fabio Pavan 

ERG 3,036 Outperform 20.20 23.00 13.9% Sara Piccinini 

Esprinet 420 Outperform 8.25 9.70 17.6% Marco Vitale 

Falck Renewables 1,534 Neutral 5.27 4.90 -6.9% Sara Piccinini 

Ferragamo 2,599 Neutral 15.40 11.10 -27.9% Chiara Rotelli 

Fila 452 Neutral 8.89 9.50 6.9% Isacco Brambilla 

Fincantieri 1,106 Neutral 0.65 0.60 -8.2% Alessandro Pozzi 

Franchi Umberto Marmi 262 Outperform 8.80 10.40 18.2% Chiara Rotelli 

Garofalo Health Care 433 Outperform 5.28 6.20 17.4% Isacco Brambilla 

Geox 176 Underperform 0.68 0.47 -30.9% Chiara Rotelli 

Guala Closures 430 Neutral 6.40 6.60 3.1% Isacco Brambilla 

GVS 2,354 Neutral 13.45 14.00 4.1% Alessandro Tortora 

Health Italia 34 Neutral 1.68 2.60 55.2% Isacco Brambilla 

IGD - Immobiliare Grande Distribuzione 392 Neutral 3.55 4.80 35.2% Simonetta Chiriotti 

IMA* 2,934 Restricted  67.90   Giuseppe Grimaldi 

Iren 2,740 Outperform 2.11 3.00 42.5% Javier Suárez 
 

Source: Mediobanca Securities, prices as of 26/11/2020 
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Mediobanca Mid Cap coverage – ex Financials (Part II) 

 MARKET CAP (€m) RATING PRICE TP UPSIDE REF. ANALYST 

Maire Tecnimont 519 Outperform 1.58 2.70 70.9% Alessandro Pozzi 

Marr 1,035 Neutral 15.56 15.50 -0.4% Alessandro Tortora 

Massimo Zanetti B.G.** 189 Restricted  5.50   Isacco Brambilla 

Mediaset 2,372 Neutral 2.01 2.00 -0.4% Fabio Pavan 

Mondadori 365 Neutral 1.48 1.51 2.0% Fabio Pavan 

Pharmanutra 272 Outperform 28.10 28.40 1.1% Marco Vitale 

Piaggio 950 Neutral 2.66 2.70 1.6% Gilles Errico 

Piovan 263 Outperform 4.91 5.80 18.2% Marco Vitale 

Prima Industrie 147 Neutral 14.04 15.50 10.4% Giuseppe Grimaldi 

Rai Way 1,466 Outperform 5.39 7.11 31.9% Fabio Pavan 

RCS Mediagroup 345 Neutral 0.59 0.79 33.2% Fabio Pavan 

REPLY 3,404 Neutral 91.00 80.50 -11.5% Giuseppe Grimaldi 

Safilo 189 Neutral 0.69 0.66 -3.6% Chiara Rotelli 

Salcef Group 514 Outperform 11.85 13.50 13.9% Marco Vitale 

Saras 566 Underperform 0.60 0.45 -24.4% Alessandro Pozzi 

SeSa 1,274 Outperform 82.20 85.00 3.4% Giuseppe Grimaldi 

Sicit Group 225 Outperform 11.35 14.00 23.3% Marco Vitale 

SIT 129 Outperform 5.16 8.00 55.0% Giuseppe Grimaldi 

Somec 115 Outperform 17.10 18.00 6.8% Giuseppe Grimaldi 

Technogym 1,833 Neutral 9.12 7.00 -23.2% Chiara Rotelli 

Tesmec 17 Not Rated 0.16   Alessandro Tortora 

Tinexta 869 Outperform 18.40 24.00 30.4% Isacco Brambilla 

Tod's 870 Neutral 26.30 21.90 -16.7% Chiara Rotelli 

Unieuro 258 Outperform 12.88 14.00 8.7% Alessandro Tortora 

Webuild 1,176 Neutral 1.30 1.30 0.0% Alessandro Tortora 
 

Source: Mediobanca Securities, prices as of 26/11/2020; *Mediobanca acts as financial advisor of IMA BidCo in the mandatory tender offer on the entirety of 

the outstanding ordinary shares of IMA”;  ** Mediobanca is involved in the voluntary offer for all of the ordinary shares of Massimo Zanetti Beverage Group 

launched by MZB Holding 
 

Mediobanca Mid Cap coverage - Financials 
 MARKET CAP (€m) RATING PRICE TP UPSIDE REF. ANALYST 

Anima Holding 1,350 Outperform 3.78 4.50 19.1% Gian Luca Ferrari 

Banca Ifis 506 Neutral 9.40 10.00 6.4% Simonetta Chiriotti 

Banca Monte Paschi Siena* 1,428 Neutral 1.25 1.50 19.8% Riccardo Rovere 

Banca Popolare di Sondrio 1,088 Neutral 2.40 1.80 -25.0% Noemi Peruch 

BFF Banking Group** 786 Outperform 4.62 6.80 47.3% Simonetta Chiriotti 

Cattolica Assicurazioni 905 Outperform 5.19 5.50 6.0% Gian Luca Ferrari 

Credem 1,595 Outperform 4.80 5.50 14.6% Riccardo Rovere 

Creval 767 Outperform 10.93 13.00 18.9% Noemi Peruch 

UnipolSai*** 7,704 Restricted  2.31   Gian Luca Ferrari 
 

Source: Mediobanca Securities, prices as of 26/11/2020, *Mediobanca acts as financial advisor of Banca Monte dei Paschi di Siena to evaluate the strategic 

options at the disposal of the bank, **Mediobanca acts as Financial Advisor of Banca Farmafactoring in the acquisition of DEPObank. Our estimates and target 

price do not include the impact of the acquisition of Depobank;  *** Mediobanca acts as Financial Advisor of Intesa Sanpaolo in the tender offer on UBI and 

will act as guarantor of the capital increase of BPER. 
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GENERAL DISCLOSURES 
 
This research report is prepared by Mediobanca - Banca di credito finanziario S.p.A. (“Mediobanca S.p.A.”), authorized and supervised by 
Bank of Italy and Consob to provide financial services, and is compliant with the relevant European Directive provisions on investment and 
ancillary services (MiFID Directive) and with the implementing law. 
 
Unless specified to the contrary, within EU Member States, the report is made available by Mediobanca S.p.A. The distribution of this 
document by Mediobanca S.p.A. in other jurisdictions may be restricted by law and persons into whose possession this document comes 
should inform themselves about, and observe, any such restrictions. All reports are disseminated and available to all clients simultaneously 
through electronic distribution and publication to our internal client websites. The recipient acknowledges that, to the extent permitted by 
applicable securities laws and regulations, Mediobanca S.p.A. disclaims all liability for providing this research, and accepts no liability 
whatsoever for any direct, indirect or consequential loss arising from the use of this document or its contents. This research report is provided 
for information purposes only and does not constitute or should not be construed as a provision of investment advice, an offer to buy or sell, 
or a solicitation of an offer to buy or sell, any financial instruments. It is not intended to represent the conclusive terms and conditions of 
any security or transaction, nor to notify you of any possible risks, direct or indirect, in undertaking such a transaction. Not all investment 
strategies are appropriate at all times, and past performance is not necessarily a guide to future performance. Mediobanca S.p.A. 
recommends that independent advice should be sought, and that investors should make their own independent decisions as to whether an 
investment or instrument is proper or appropriate based on their own individual judgment, their risk-tolerance, and after consulting their 
own investment advisers. Unless you notify Mediobanca S.p.A. otherwise, Mediobanca S.p.A. assumes that you have sufficient knowledge, 
experience and/or professional advice to undertake your own assessment. This research is intended for use only by those professional clients 
to whom it is made available by Mediobanca S.p.A. The information contained herein, including any expression of opinion, has been obtained 
from or is based upon sources believed to be reliable but is not guaranteed as to accuracy or completeness although Mediobanca S.p.A. 
considers it to be fair and not misleading. Any opinions or estimates expressed herein reflect the judgment of the author(s) as of the date 
the research was prepared and are subject to change at any time without notice. Unless otherwise stated, the information or opinions 
presented, or the research or analysis upon which they are based, are updated as necessary and at least annually. Mediobanca S.p.A. may 
provide hyperlinks to websites of entities mentioned in this document, however the inclusion of a link does not imply that Mediobanca S.p.A. 
endorses, recommends or approves any material on the linked page or accessible from it. Mediobanca S.p.A. does not accept responsibility 
whatsoever for any such material, nor for any consequences of its use. Neither Mediobanca S.p.A. nor any of its directors, officers, employees 
or agents shall have any liability, howsoever arising, for any error, inaccuracy or incompleteness of fact or opinion in this report or lack of 
care in its preparation or publication. 
 
Our salespeople, traders, and other professionals may provide oral or written market commentary or trading strategies to our clients and 
our proprietary trading desks that reflect opinions that are contrary to the opinions expressed in this research. Our proprietary trading desks 
and investing businesses may make investment decisions that are inconsistent with the recommendations or views expressed in this research. 
The analysts named in this report may have from time to time discussed with our clients, including Mediobanca S.p.A. salespersons and 
traders, or may discuss in this report, trading strategies that reference catalysts or events that may have a near-term impact on the market 
price of the equity securities discussed in this report, which impact may be directionally counter to the analysts' published price target 
expectations for such stocks. Any such trading strategies are distinct from and do not affect the analysts' fundamental equity rating for such 
stocks, which rating reflects a stock's return potential relative to its coverage group as described herein. 
 
ADDITIONAL DISCLAIMERS TO U.S. INVESTORS: 
This research report is prepared by Mediobanca S.p.A. and distributed in the United States by Mediobanca Securities USA LLC, which is a 
wholly owned subsidiary of Mediobanca S.p.A., is a member of Finra and is registered with the US Securities and Exchange Commission. 565 
Fifth Avenue - New York NY 10017. Mediobanca Securities USA LLC accepts responsibility for the content of this report. Any US person 
receiving this report and wishing to effect any transaction in any security discussed in this report should contact Mediobanca Securities USA 
LLC at 001(212) 991-4745. Please refer to the contact page for additional contact information. All transactions by a US person in the securities 
mentioned in this report must be effected through Mediobanca Securities USA LLC and not through a non-US affiliate. The research analyst(s) 
named on this report are not registered / qualified as research analysts with Finra. The research analyst(s) are not associated persons of 
Mediobanca Securities USA LLC and therefore are not subject to NASD rule 2711 and incorporated NYSE rule 472 restrictions on 
communications with a subject company, public appearances and trading securities held by a research analyst. 
 
ADDITIONAL DISCLAIMERS TO U.K. INVESTORS: 
Mediobanca S.p.A. provides investment services in the UK through a branch established in the UK (as well as directly from its establishment(s) 
in Italy) pursuant to its passporting rights under applicable EEA Banking and Financial Services Directives and in accordance with applicable 
Financial Services Authority requirements. 
 
ADDITIONAL DISCLAIMERS TO U.A.E. INVESTORS: 
This research report has not been approved or licensed by the UAE Central Bank, the UAE Securities and Commodities Authority (SCA), the 
Dubai Financial Services Authority (DFSA) or any other relevant licensing authorities in the UAE, and does not constitute a public offer of 
securities in the UAE in accordance with the commercial companies law, Federal Law No. 8 of 1984 (as amended), SCA Resolution No.(37) of 
2012 or otherwise. This research report is strictly private and confidential and is being issued to sophisticated investors. 
 
 
REGULATORY DISCLOSURES 
 
Mediobanca S.p.A. does and seeks to do business with companies covered in its research reports. As a result, investors should be aware that 
the firm may have a conflict of interest that could affect the objectivity of this report. Mediobanca S.p.A. or its affiliates or its employees 
may effect transactions in the securities described herein for their own account or for the account of others, may have long or short positions 
with the issuer thereof, or any of its affiliates, or may perform or seek to perform securities, investment banking or other services for such 
issuer or its affiliates. The organisational and administrative arrangements established by Mediobanca S.p.A. for the management of conflicts 
of interest with respect to investment research are consistent with rules, regulations or codes applicable to the securities industry. The 
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compensation of the analyst who prepared this report is determined exclusively by research management and senior management (not 
including investment banking). Analyst compensation is not based on investment banking revenues, however, compensation may relate to 
the revenues of Mediobanca S.p.A. as a whole, of which investment banking, sales and trading are a part. 
 
For a detailed explanation of the policies and principles implemented by Mediobanca S.p.A. to guarantee the integrity and independence of 
researches prepared by Mediobanca's analysts, please refer to the research policy which can be found at the following link: 
http://www.mediobanca.it/static/upload/b5d/b5d01c423f1f84fffea37bd41ccf7d74.pdf 
 
Unless otherwise stated in the text of the research report, target prices are based on either a discounted cash flow valuation and/or 
comparison of valuation ratios with companies seen by the analyst as comparable or a combination of the two methods. The result of this 
fundamental valuation is adjusted to reflect the analyst's views on the likely course of investor sentiment. Whichever valuation method is 
used there is a significant risk that the target price will not be achieved within the expected timeframe. Risk factors include unforeseen 
changes in competitive pressures or in the level of demand for the company's products. Such demand variations may result from changes in 
technology, in the overall level of economic activity or, in some cases, from changes in social values. Valuations may also be affected by 
changes in taxation, in exchange rates and, in certain industries, in regulations. All prices are market close prices unless differently specified. 
 
Since 25 September 2017, Mediobanca uses a relative rating system, based on the following judgements: Outperform, Neutral, Underperform, 
Not Rated, Coverage suspended and Restricted. 
 

 

Outperform (O). The stock’s total return is expected to exceed the average total return of the analyst’s industry (or industry team’s) coverage 
universe, on a risk-adjusted basis, over the next 6-12 months. 

Neutral (N). The stock’s total return is expected to be in line with the average total return of the analyst’s industry (or industry team’s) 
coverage universe, on a risk-adjusted basis, over the next 6-12 months. 

Underperform (U). The stock’s total return is expected to be below the average total return of the analyst’s industry (or industry team’s) 
coverage universe, on a risk-adjusted basis, over the next 6-12 months. 

Not Rated (NR). Currently the analyst does not have adequate confidence about the stock’s total return relative to the average total return 
of the analyst’s industry (or industry team’s) coverage, on a risk-adjusted basis, over the next 6-12 months. Alternatively, it is applicable 
pursuant to Mediobanca policy in circumstances when Mediobanca is acting in any advisory capacity in a strategic transaction involving this 
company or when the company is the target of a tender offer. 

Restricted (R). Any kind of recommendation on the stock is restricted pursuant to Mediobanca Research and Trading restriction directive in 
circumstances where the bank is performing an Investment Banking role in Capital Markets or M&A transactions. 

Coverage suspended (CS). The coverage is temporarily suspended due to endogenous events related to the Equity Research department 
(reallocation of coverage within the team, analyst resignation, etc.) 

 

 
Our recommendation relies upon the expected relative performance of the stock considered versus its benchmark. Such an expected relative 
performance relies upon a valuation process that is based on the analysis of the company's business model / competitive positioning / 
financial forecasts. The company's valuation could change in the future as a consequence of a modification of the mentioned items. 
 
Please consider that the above rating system also drives the portfolio selections of the Mediobanca's analysts as follows: long positions can 
only apply to stocks rated Outperform and Neutral; short positions can only apply to stocks rated Underperform and Neutral; portfolios 
selection cannot refer to Not Rated stocks; Mediobanca portfolios might follow different time horizons. 

 

 

 
The current stock ratings system has been used since 25 September 2017. Before then, Mediobanca S.p.A. used a different system, based on 
the following ratings: outperform, neutral, underperform, under review, not rated. For additional details about the old ratings system, 
please access research reports dated before 25 September 2017 from the restricted part of the “MB Securities” section of the Mediobanca 
S.p.A. website at www.mediobanca.com. 
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COMPANY SPECIFIC REGULATORY DISCLOSURES 

 
SPONSOR 
This report was prepared by Mediobanca S.p.A. in its capacity as sponsor of the following companies, in compliance with the obligations set 
forth by the rules of the markets organized and managed by Borsa Italiana S.p.A.: GVS. Mediobanca S.p.A. expects to prepare research 
reports on the following companies at least on a semi-annual basis: GVS. 
 
SPECIALIST 
This report was prepared by Mediobanca S.p.A. in its capacity as specialist of the following companies, in compliance with the obligations 
set forth by the rules of the markets organized and managed by Borsa Italiana S.p.A.: B&C Speakers. Mediobanca S.p.A. expects to prepare 
research reports on the following companies at least on a semi-annual basis: B&C Speakers. 
 
AGREEMENT TO PRODUCE RESEARCH OTHER THAN SPONSOR AND/OR SPECIALIST ARRANGEMENT 
Mediobanca S.p.A. is party to one or more agreements with the following companies relating to the preparation of research reports on the 
same companies: Alkemy, Antares Vision, Cellularline, Comer Industries, Digital Value, Esprinet, Guala Closures, Health Italia, Pharmanutra, 
Piovan, REPLY, Sicit Group, SIT, Somec, Tesmec. 
 
MARKET MAKER 
Mediobanca S.p.A. is currently acting as market maker on equity instruments, or derivatives whose underlying financial instruments are 
materially represented by equity instruments, issued by the following companies: Aeffe, Autogrill, Banca Monte Paschi Siena, Banca Popolare 
di Sondrio, CAREL, Cattolica Assicurazioni, Comer Industries, Credem, ERG, Falck Renewables, Ferragamo, Iren, Mediaset, Mondadori, Saras, 
Tod's, Unieuro, UnipolSai. 
 
MEDIOBANCA REPRESENTATION ON GOVERNING BODIES 
Mediobanca S.p.A. or one or more of the companies belonging to its group have a representative on one of the governing bodies of the 
following companies: RCS Mediagroup. 
 
MEDIOBANCA SIGNIFICANT FINANCIAL INTERESTS 
As of the date of publication of this research report, Mediobanca or one or more of the companies belonging to its group hold a net long 
position (above 0,5%) of the total issued share capital in the following companies:  RCS Mediagroup. 
As of the date of publication of this research report, Mediobanca Securities USA LLC's parent company, Mediobanca S.p.A. beneficially owns 
1% or more of any class of common equity securities of the securities of the following companies: . 
 
ISSUER REPRESENTATION ON MEDIOBANCA GOVERNING BODIES 
The following companies have a representative on one of the governing bodies of Mediobanca S.p.A. or one or more of the companies 
belonging to its group: Autogrill, Cellularline, Digital Value, Mediaset, RCS Mediagroup, Webuild. 
Certain members of the governing bodies of the following companies are also members of the governing bodies of Mediobanca S.p.A. or one 
or more of the companies belonging to its group: . 
 
LENDING RELATIONSHIP 
Mediobanca S.p.A. or one or more of the companies belonging to its group have a significant lending relationship with the following companies 
or one or more of the companies belonging to their group: Autogrill, Fincantieri, GEDI Gruppo Editoriale. 
 
LEAD MANAGER OR CO-LEAD MANAGER OR SIMILAR ROLES 
Mediobanca S.p.A. is currently acting as lead manager, co-lead manager, bookrunner or in similar roles in the context of a public offering of 
financial instruments of following companies: . Mediobanca Securities USA LLC does not act as lead manager, co-lead manager, bookrunner 
or in similar roles in the context of a public offering of financial instruments of the following companies: . 
 
INVESTMENT AND ANCILLARY SERVICES 
In the last 12 months, Mediobanca S.p.A. or one or more of the companies belonging to its group has entered into agreements to deliver 
investment and ancillary services to the following companies Aeffe, Anima Holding, ASTM, B&C Speakers, Banca Ifis, Banca Monte Paschi 
Siena, Banca Popolare di Sondrio, BFF Banking Group, Cairo Communication, Cattolica Assicurazioni, Cementir, Cerved, Coima Res, Credem, 
Creval, Danieli, ePRICE, ERG, Fila, Fincantieri, GEDI Gruppo Editoriale, GVS, Health Italia, IMA, Iren, Mediaset, Mondadori, Piaggio, Prima 
Industrie, Rai Way, RCS Mediagroup, SIT, Tesmec, Tod's, UnipolSai or one or more of the companies belonging to their group. 
 
UNDERWRITING 
Mediobanca S.p.A. is committed to purchase financial instruments remaining unsubscribed in the context of financial instruments  offering 
of the following companies: Creval. 

 

 

 

 
RATING 
The present rating in regard to Acea has not been changed since 29/11/2017.The present rating in regard to Aeffe has not been changed 
since 09/01/2020.In the past 12 months, the rating on Aeffe has been changed. The previous rating, issued on 30/07/2018, was 
Outperform.The present rating in regard to Aeroporto di Bologna has not been changed since 01/02/2019.The present rating in regard to 
Alkemy has not been changed since 25/06/2020.The present rating in regard to Anima Holding has not been changed since 02/07/2019.The 
present rating in regard to Antares Vision has not been changed since 00/00/0000.The present rating in regard to ASTM has not been changed 
since 09/01/2020.In the past 12 months, the rating on ASTM has been changed. The previous rating, issued on 14/06/2019, was Restricted 
.The present rating in regard to Autogrill has not been changed since 14/04/2020.In the past 12 months, the rating on Autogrill has been 
changed. The previous rating, issued on 16/03/2020, was Neutral.The present rating in regard to B&C Speakers has not been changed since 
14/09/2020.In the past 12 months, the rating on B&C Speakers has been changed. The previous rating, issued on 14/09/2020, was 
Outperform.The present rating in regard to Banca Ifis has not been changed since 08/11/2017.The present rating in regard to Banca Monte 
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Paschi Siena has not been changed since 26/10/2017.The present rating in regard to Banca Popolare di Sondrio has not been changed since 
27/04/2015.The present rating in regard to BFF Banking Group has not been changed since 16/05/2017.The present rating in regard to 
Brembo has not been changed since 07/11/2019.In the past 12 months, the rating on Brembo has been changed. The previous rating, issued 
on 11/05/2016, was Outperform.The present rating in regard to Brunello Cucinelli has not been changed since 11/03/2014.The present rating 
in regard to Cairo Communication has not been changed since 14/04/2020.In the past 12 months, the rating on Cairo Communication has 
been changed. The previous rating, issued on 02/02/2018, was Outperform.The present rating in regard to CAREL has not been changed since 
18/07/2018.The present rating in regard to Cattolica Assicurazioni has not been changed since 25/06/2020.In the past 12 months, the rating 
on Cattolica Assicurazioni has been changed. The previous rating, issued on 20/04/2020, was Underperform.The present rating in regard to 
Cellularline has not been changed since 15/09/2020.In the past 12 months, the rating on Cellularline has been changed. The previous rating, 
issued on 15/09/2020, was Outperform.The present rating in regard to Cementir has not been changed since 09/03/2018.The present rating 
in regard to Cerved has not been changed since 18/06/2020.In the past 12 months, the rating on Cerved has been changed. The previous 
rating, issued on 03/09/2019, was Restricted .The present rating in regard to Coima Res has not been changed since 06/02/2017.The present 
rating in regard to Comer Industries has not been changed since 17/04/2020.The present rating in regard to Credem has not been changed 
since 05/01/2009.The present rating in regard to Creval has not been changed since 09/11/2020.In the past 12 months, the rating on Creval 
has been changed. The previous rating, issued on 08/10/2019, was Neutral.The present rating in regard to Danieli has not been changed 
since 25/09/2020.In the past 12 months, the rating on Danieli has been changed. The previous rating, issued on 25/09/2020, was 
Outperform.The present rating in regard to De' Longhi has not been changed since 14/04/2020.In the past 12 months, the rating on De' Longhi 
has been changed. The previous rating, issued on 23/10/2018, was Outperform.The present rating in regard to Digital Value has not been 
changed since 02/08/2019.The present rating in regard to ENAV has not been changed since 16/03/2020.In the past 12 months, the rating 
on ENAV has been changed. The previous rating, issued on 10/02/2020, was Neutral.The present rating in regard to ePRICE has not been 
changed since 02/02/2018.The present rating in regard to ERG has not been changed since 02/07/2020.In the past 12 months, the rating on 
ERG has been changed. The previous rating, issued on 19/07/2017, was Neutral.The present rating in regard to Esprinet has not been changed 
since 01/10/2020.The present rating in regard to Falck Renewables has not been changed since 14/07/2020.The present rating in regard to 
Ferragamo has not been changed since 18/06/2020.In the past 12 months, the rating on Ferragamo has been changed. The previous rating, 
issued on 18/12/2017, was Underperform.The present rating in regard to Fila has not been changed since 15/03/2019.The present rating in 
regard to Fincantieri has not been changed since 09/01/2020.In the past 12 months, the rating on Fincantieri has been changed. The previous 
rating, issued on 03/09/2018, was Outperform.The present rating in regard to Franchi Umberto Marmi has not been changed since 
23/11/2020.The present rating in regard to Garofalo Health Care has not been changed since 10/09/2019.The present rating in regard to 
GEDI Gruppo Editoriale has not been changed since 24/04/2020. 

 

 

INITIAL COVERAGE 
Acea initial coverage as of 03/02/2004.Aeffe initial coverage as of 17/09/2007.Aeroporto di Bologna initial coverage as of 05/09/2018.Alkemy 
initial coverage as of 25/06/2020.Anima Holding initial coverage as of 25/03/2015.Antares Vision initial coverage as of 15/10/2019.ASTM 
initial coverage as of 03/02/2015.Autogrill initial coverage as of 21/02/2003.B&C Speakers initial coverage as of 10/01/2020.Banca Ifis initial 
coverage as of 24/11/2015.Banca Monte Paschi Siena initial coverage as of 12/02/2004.Banca Popolare di Sondrio initial coverage as of 
27/04/2015.BFF Banking Group initial coverage as of 16/05/2017.Brembo initial coverage as of 01/08/2007.Brunello Cucinelli initial coverage 
as of 12/06/2012.Cairo Communication initial coverage as of 12/02/2003.CAREL initial coverage as of 18/07/2018.Cattolica Assicurazioni 
initial coverage as of 11/04/2005.Cellularline initial coverage as of 03/09/2019.Cementir initial coverage as of 23/01/2003.Cerved initial 
coverage as of 00/00/0000.Coima Res initial coverage as of 00/00/0000.Comer Industries initial coverage as of 17/04/2020.Credem initial 
coverage as of 21/03/2003.Creval initial coverage as of 18/12/2007.Danieli initial coverage as of 23/05/2006.De' Longhi initial coverage as 
of 28/01/2003.Digital Value initial coverage as of 02/08/2019.ENAV initial coverage as of 31/08/2016.ePRICE initial coverage as of 
26/04/2016.ERG initial coverage as of 13/03/2003.Esprinet initial coverage as of 01/10/2020.Falck Renewables initial coverage as of 
14/07/2020.Ferragamo initial coverage as of 05/09/2011.Fila initial coverage as of 07/07/2017.Fincantieri initial coverage as of 
13/08/2014.Franchi Umberto Marmi initial coverage as of 23/11/2020.Garofalo Health Care initial coverage as of 10/09/2019.GEDI Gruppo 
Editoriale initial coverage as of 17/04/2003.Guala Closures initial coverage as of 15/01/2020.GVS initial coverage as of 27/07/2020.Health 
Italia initial coverage as of 28/02/2018.IGD - Immobiliare Grande Distribuzione initial coverage as of 18/06/2007.IMA initial coverage as of 
27/11/2014.Iren initial coverage as of 20/07/2010.Maire Tecnimont initial coverage as of 15/09/2008.Marr initial coverage as of 
05/06/2006.Massimo Zanetti B.G. initial coverage as of 07/09/2017.Mediaset initial coverage as of 19/03/2003.Mondadori initial coverage 
as of 06/02/2003.Pharmanutra initial coverage as of 18/12/2019.Piaggio initial coverage as of 14/09/2006.Piovan initial coverage as of 
16/07/2020.Prima Industrie initial coverage as of 11/09/2017.Rai Way initial coverage as of 30/12/2014.RCS Mediagroup initial coverage as 
of 25/06/2003.REPLY initial coverage as of 30/11/2017.Safilo initial coverage as of 19/12/2006.Salcef Group initial coverage as of 
06/11/2019.Saras initial coverage as of 22/05/2012.Sicit Group initial coverage as of 18/11/2020.SIT initial coverage as of 22/10/2019.Somec 
initial coverage as of 13/05/2020.Technogym initial coverage as of 08/06/2016.Tesmec initial coverage as of 21/09/2010.Tinexta initial 
coverage as of 22/11/2017.Tod's initial coverage as of 28/01/2003.Unieuro initial coverage as of 11/05/2017.UnipolSai initial coverage as of 
11/09/2003.Webuild initial coverage as of 24/06/2005. 
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